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@ DELIVERED ANOTHER QUARTER

OF STRONG RESULTS

= Content offering enabled O&O media platforms to lead
key audience demographics across linear TV and produced

material growth in streaming

* ViacomCBS achieved strong growth in revenue, Adjusted
OIBDA, Adjusted diluted EPS and Adjusted FCF *

Delivered robust advertising growth in Ql, benefiting from
marquee sporting events and a tight scatter market, partially

offset by ecosystem-driven audience declines

Achieved strong affiliate revenue growth benefiting from
successful renewals, which drove increased pricing and
expanded distribution, and contractual rate increases,
partially offset by ecosystem-driven subscriber declines

Successfully launched Paramount+, and saw continued
strength in Pluto TV, which helped drive 65% growth in global

streaming revenue

CBS * See page 2 for information regarding non-GAAP financial measures.

$I1 IN KEY DEMOS

VIACOMCBS P2+ / P2-5 / P6-Il / P2-Il / PI2-17 / PI2-34

/ PI8-34 / PI8-49 / P25-54 / P2-49

Nearly

g Twme 36M 50M

GLOBAL GLOBAL

VIACOMCBS
SOCIAL

$#I1 IN GLOBAL SOCIAL VIEWS

VIEWS Among Broadcast, Cable, Radio & Film properties

Note: ViacomCBS Broadcast/Cable Networks (excluding Spanish-Language Networks): Live+7 Total Day Program Ratings (excludes Sloanish-Language Networks); Broadcast: Live+7 P2+ impressions in Q1'21; Global

Social Views: Based on Tubular Labs Media & Entertainment Properties Leaderboard, Industry = Broadcast,

able, Radio, Film; Globa

subscribers as of quarter end.
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&) ACHIEVED SIGNIFICANT
STREAMING MOMENTUM

GLOBAL STREAMING GLOBAL PLUTO TV
SUBSCRIBERS MAUs

(in millions) (in millions)

49.5
43.1

35.9
29.9

Q4'20 Qrai Q4'20 Qrai

VI ACOMCBS Note: Streaming subscribers and MAUs as of quarter end. )
Global subscribers include customers who access our domestic or international streaming services, either directly through our owned and operated apps and websites, or through third-party distributors.



€) ACHIEVED SIGNIFICANT
STREAMING MOMENTUM

pluto©@

= Strong growth in global MAUs, engagement
and revenue

— Connected TV usage continues to expand,
accounting for the overwhelming majority GLOBAL O p——
of Pluto TV consumption MALS

— Monthly watch time per domestic user
increased 28% year-over-year in Ql

— Revenue more than doubled year-over-year

= Qver I5SOK hours of content from 250 active U.S.
content partners

= Launchedin France in Ql - now in 25 markets,
spanning Latin Americaq, including Brazil, the UK,
Germany and Spain

VIACOMCBS



€) ACHIEVED SIGNIFICANT
STREAMING MOMENTUM

= Record quarter in sign-ups and engagement

= Monthly watch time per subscriber up 5%
vs. Q1 2020

= Sign-ups and consumption were driven by
originals and theatricals

— Your Honor topped all limited series in
acquisition and OTT viewing and was the
biggest Showtime debut season ever

Shameless

— Shameless, in its lIlth season, continues to
be a top driver in both acquisition and
viewership

VIACOMCBS



€) ACHIEVED SIGNIFICANT
STREAMING MOMENTUM

» Successful March 4thlaunch in the U.S.

— Robust multi-platform marketing campaign

— Benefitted from expanded and diversified content slate /x

= Early momentum in March ‘g)d/ﬂlﬂallﬂt-/'

— Biggest month ever in sign-ups
— Monthly watch time per active subscriber up 17% vs. March 2020
— Almost half of engagement came from originals, Paramount and Cable Networks

— New sign-up average audience age down 6 years vs. year ago

= |nternational Paramount+ launches in Latin America, the Nordics and Canada
exceeding expectations

CBS



@ LEANING INTO STREAMING CONTENT STRATEGY
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LEANING INTO STREAMING CONTENT STRATEGY
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9 LEANING INTO STREAMING CONTENT STRATEGY
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STREAMING MOMENTUM CONTINUES

GLOBAL STREAMING GLOBAL STREAMING GLOBAL STREAMING
REVENUE SUBSCRIPTION REVENUE ADVERTISING REVENUE

($ in millions) ($ in millions) ($ in millions)

$8l16

$388

Ql'20 Ql'2l Ql'20 Ql'2i Ql'20 Ql'2l

VI ACOMCBS Note: Streaming revenues are comprised of streaming advertising and streaming subscription revenues. Streaming advertising revenues are earned from advertisements on our pay and free streaming services, 13
including Paramount+ and Pluto TV, and from digital video advertisements on our websites and in our video content on third-party platforms. Streaming subscription revenues include fees for our pay streaming
services, including Paramount+, Showtime OTT, BET+ and Noggin, as well as premium subscriptions to access certain video content on our websites.



STRONG PERFORMANCE ACROSS KEY
REVENUE LINES

ADVERTISING * AFFILIATE

(¢ in millionsy (4 in millions)

@ $2,68l @ @

$2,219
.l .sl,968 -2'075 $1,651 LS

QlI'20 Ql'2l QI'20 Qr'2i QI'20 Qlr'2i
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Ql 2021
QUARTERLY RESULTS

Ql 2021 KEY CONSOLIDATED
FINANCIAL METRICS

($ in millions, except per share data)

Revenue $7.412 14%
Adjusted OIBDA * 1,627 31%
Adjusted diluted EPS * S1.52 36%
Adjusted FCF * 81,706  257%

VI ACOMCBS * See page 2 for information regarding non-GAAP financial measures.

(@) Advertising and affiliate revenue excludes streaming.

Ql 2021 REVENUE - BY TYPE
($ in millions)
CmvEwE vy
® Advertising ® $2,68l 2%
@ Affiliate ¥ 2,075 5%
® Streaming 816 65%
' ® Theatrical I (CLA
@ Licensing and other 1,839 1%
Total Revenue $7.412 14%

QI 2021 REVENUE & ADJUSTED OIBDA - BY SEGMENT (?

($ in millions)
AD‘
REVENUE OIBDA
® TV Entertainment $3,511 19% $449  (22)%
@® Cable Networks 3,259 14% 1,184 49%
® Filmed Entertainment 997 23% 204 656%

(@ Segment revenue and Adjusted OIBDA do not include corporate, stock-based compensation or intersegment eliminations.



BALANCE SHEET

Cash on
5 5 B Balance Sheet
o as of March 3l, 202I

CBS * See page 2 for information regarding non-GAAP financial measures.
() Leverage calculations include benefit of merger-related cost synergies.

2.75x

Long-Term
Leverage Target

16



LEANING INTO STREAMING CONTENT
STRATEGY

MORE ORIGINAL
SERIES & MOVIES FOR
STREAMING

ACCELERATED
INTERNATIONAL STREAMING
DEPLOYMENT

VIACOMCBS
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