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(ET/PT), Featuring Performance by Grammy® Nominated Multiplatinum Powerhouse Trio
Jonas Brothers!
May 14, 2019

Original Cast Members Kel Mitchell, Lori Beth Denberg and Josh Server Guest Star in Weekly Sketch Comedy Series Return
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BURBANK, Calif.--(BUSINESS WIRE)--May 14, 2019-- Nickelodeon’s brand-new version of its legendary sketch comedy series, All That, returns on
Saturday, June 15, at 8:30 p.m. (ET/PT), with an all new cast and performance by Grammy® nominated multiplatinum powerhouse Jonas Brothers.
The premiere also features appearances from legacy cast members Kel Mitchell, Lori Beth Denberg and Josh Server, who helped make the original
series a 90s icon for an entire generation of kids. Executive produced by original cast member Kenan Thompson, All That will air weekly on Saturdays
at 8:30 p.m. (ET/PT) on Nickelodeon.

As the countdown to the premiere begins, the show opens with Mitchell, Denberg and Server imparting advice and words of wisdom to the new cast of
All That sharpens their comedic skills. Coming this season, classic roles are reprised in some of the series’ most memorable sketches including:
Mitchell as fast-food slacker “Ed” in “Good Burger”, Denberg dropping some hilarious new advice in “Vital Information” and appearing as “Ms.
Hushbaum,” the hypocritical “Loud Librarian”. The new cast and additional guest stars will be announced at a later date.

The Jonas Brothers will close the show with a performance of their smash hit “Sucker,” which debuted at number one on the Billboard Hot 100 and the
US Hot Digital Songs chart.

Shot in front of a live studio audience, this season All That will introduce an all-new cast of kids to a new generation of fans, along with original comedic
sketches, beloved ones, new characters and impersonations of today’s popular celebrities. Each new episode will also feature a musical performance
from today’s top artists, and guest stars from the worlds of TV, film, comedy and more.

All That was Nickelodeon’s longest running live-action series with 171 episodes across 10 seasons from 1994 to 2005. The franchise paved the way for
a number of successful spinoffs including Kenan & Kel, The Amanda Show and The Nick Cannon Show, the feature-length film Good Burger, as well
as audio recordings, books, festival tours, and numerous reunions celebrating the show’s impact on pop culture.

All That helped launch the careers of comedy stars including Kenan Thompson, Amanda Bynes and Nick Cannon, and has featured musical guests
and guest stars including Britney Spears, Justin Timberlake, Usher, Ray Romano and Brittany Snow. All That was created by Brian Robbins and Mike
Tollin.

All That is executive produced by Kenan Thompson (Saturday Night Live), Kel Mitchell (Game Shakers) and Kevin Kay (All That, SpongeBob
SquarePants, Lip Sync Battle, Lip Sync Battle Shorties, Yellowstone). Jermaine Fowler (Superior Donuts, Sorry to Bother You) serves as a consulting
producer. Production of All That for Nickelodeon is overseen by Shauna Phelan, Senior Vice President, Live-Action Scripted Content.

About Nickelodeon:

Nickelodeon, now in its 40th year, is the number-one entertainment brand for kids. It has built a diverse, global business by putting kids first in
everything it does. The brand includes television programming and production in the United States and around the world, plus consumer products,
digital, location based experiences, publishing and feature films. For more information or artwork, visit http://www.nickpress.com. Nickelodeon and all
related titles, characters and logos are trademarks of Viacom Inc. (NASDAQ: VIA, VIAB).
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