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(Exact name of registrant as specified in its charter)
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(Commission
File Number)


(IRS Employer
Identification Number)
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New York, New York



10036


(Address of principal executive offices)


(Zip Code)


Registrant’s telephone number, including area code: (212) 258-6000

Not Applicable

(Former name or former address, if changed since last report)
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Check the appropriate box below if the Form 8-K filing is intended to simultaneously satisfy the filing obligation of the registrant under any of the following provisions:

· Written communications pursuant to Rule 425 under the Securities Act (17 CFR 230.425)

· Soliciting material pursuant to Rule 14a-12 under the Exchange Act (17 CFR 240.14a-12)

· Pre-commencement communications pursuant to Rule 14d-2(b) under the Exchange Act (17 CFR 240.14d-2(b))

· Pre-commencement communications pursuant to Rule 13e-4(c) under the Exchange Act (17 CFR 240.13e-4(c))

Securities registered pursuant to Section 12(b) of the Act:

	Title of each class
	Trading
	Name of each exchange on
	

	
	Symbols
	which registered
	

	Class A Common Stock, $0.001 par value
	
	PARAA
	
	The Nasdaq Stock Market LLC
	

	Class B Common Stock, $0.001 par value
	PARA
	The Nasdaq Stock Market LLC
	

	5.75% Series A Mandatory Convertible
	PARAP
	The Nasdaq Stock Market LLC
	

	Preferred Stock, $0.001 par value
	
	
	
	



Indicate by check mark whether the registrant is an emerging growth company as defined in Rule 405 of the Securities Act of 1933 (§230.405 of this chapter) or Rule 12b-2 of the Securities Exchange Act of 1934 (§240.12b-2 of this chapter).

Emerging growth company ☐

If an emerging growth company, indicate by check mark if the registrant has elected not to use the extended transition period for complying with any new or revised financial accounting standards provided pursuant to Section 13(a) of the Exchange Act. ☐
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Item 2.02[image: ]	Results of Operations and Financial Condition.

On November 2, 2022, Paramount Global issued a press release announcing earnings for the third quarter ended September 30, 2022. A copy of the press release is furnished herewith as Exhibit 99 and is incorporated by reference herein in its entirety.

The information furnished pursuant to this Item 2.02, including Exhibit 99, shall not be deemed “filed” for purposes of Section 18 of the Securities Exchange Act of 1934, as amended (the “Exchange Act”), or otherwise subject to the liabilities under that Section and shall not be deemed to be incorporated by reference into any filings under the Securities Act of 1933, as amended, or the Exchange Act.

Item 9.01	Financial Statements and Exhibits.

(d) Exhibits.

	Exhibit
	Description of Exhibit
	

	Number
	
	



99 Press release of Paramount Global dated November 2, 2022, announcing earnings for the third quarter ended September 30, 2022.

104	Cover Page Interactive Data File (embedded within the Inline XBRL document).

SIGNATURE[image: ]

Pursuant to the requirements of the Securities Exchange Act of 1934, as amended, the registrant has duly caused this report to be signed on its behalf by the undersigned hereunto duly authorized.

PARAMOUNT GLOBAL

By:	/s/ Christa A. D’Alimonte
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Name: Christa A. D’Alimonte

Title:	Executive Vice President,

General Counsel and Secretary

Date: November 2, 2022

Exhibit 99
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PARAMOUNT REPORTS Q3 2022
EARNINGS RESULTS

* Paramount+ Added 4.6M Subscribers and Grew Revenue 95%
- Total Global Direct-to-Consumer (DTC) Subscribers Rose to Nearly 67M
* Pluto TV Maintained its Lead as the #1 Free Ad-Supported Streaming TV Service In the U.S.
- Reached 72M Monthly Active Users (MAUS) Globally
- Grew Global Total Viewing Hours Strong Double Digits Year-Over-Year
* Paramount Pictures Extended its Impressive Theatrical Run in 2022
- Smile Delivered the Studio's Sixth #1 Film Year-to-Date
- Top Gun: Moverick Became the #5 Domestic Movie of All Time
* Affliate & Subscription and Theatrical Revenue Strength Drove 5% Increase in Total Company Revenue
Affliate & Subscription Revenue Grew 8%, Including 59% Growth in DTC Subscription Revenue
- Theatrical Revenue Increased 245%
- Advertising Revenue Declined 2%, Reflecting Macroeconomic Headwinds

STATEMENT FROM BOB BAKISH, PRESIDENT & CEO

6 Inthe third quarte. Paramount continued to execite on our differentiated strategy, anchored by
our broad range of popular content, our diverse portfolo of platforms, and our truly global
‘operating reach, That strategy continued to drive growth in subscriptions across our streaming
platforms with Paramounts adding 4.6M subscribers. Paramount Pictures also extended is stellar
ith s sixth #1 flm in 2022. Looking forward, we couldn't be more excited about the array of
Sensational content coming to Paramount+ i the fourth quarter, as well s the launch of the.
Service in France, Germany, Austria and Switzerland. »
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DIRECT-TO-CONSUMER

03 HIGHLIGHTS
+ Giobal DTC subscribers rose to nearly 67M.

- Reflects the addiion of 4.7M DITC subscribers.

- Paramounts subscribers grew o 46M, which refl

Launch of SkyShowtime to replace Paramount+ in the Nordics.

+ Paramoun
gross subscriber additions year to-date according to Antenna’s
September 2022 Report

- Paramounts subscriber growth was driven by launches in intermationsl

markets 35 well 35 the startof the NFL season, UEFA Champions
League, and the taunch of the Walmarts partnership.

- Intemationaly. HALO and Yellowstone were top acquiston drivers for the:
service and i Latin America, the English Premier League drove strong sign-

ups.
- Top Gun: Maverick to sream on Paramounts by the end of the year.

+ Pluto TV maintained i lead as the #1 free ad-supported streaming TV service in

theUS.

- Pluto TV became the fist free ad-supported streaming TV service to
represent a significant enough portion of TV viewing 10 be named in
Nielsen's monthly TV viewing Gauge report.

- Grew tota global viewing hours strong double-digis year-over-year.

Q3 FINANCIALS

+ DTC revenue increased 38% year-over-year.

- Subscription revenue grew 59% year-over-year to S63M, principally
reflecting paid subscriber growth on Paramour

- Advertising revenue rose 4% year-over-year.
- Paramounts revenue grew 95% year-over year.

+ Adjusted OIBDA decressed SI4SM year-over-year,reflecting investments in
content, marketing and intemational expansion.
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TV MEDIA

03 HIGHLIGHTS

-+ CBShad  srong sarttothe fall season, nclucing: @CBS {WIME
- Top tree new seres — Fire County, st New York and So Help Me Todd. o

- 7 of the top 10 entertainment shows. 3

- The #1 spot in Late Night and Daytime across roadcast networks

- The top 4 comedies with Young Sheldon, Ghosts, The Neighborhood and
Bob Hearts Abisholo.

- Paramount’s family of cable networks continued

grow share year-over-year.

- Adult cable series on Paramount networks accounted for 5 of the top 10
‘among audiences PIB-34

- Kids cable series on Nickelodeon accounted for  of the top 10 among
audiences P2-1L

 Increased share of viewing year-over year in a number ofinterational
including Chile (Chilevision) and Austraia (Network 10,

arkets,

Q3 FINANCIALS

+ Revenue dectined:

- Advertising revenue decreased 3% year-over-year, as increases from political
advertising and pricing only parially offset the impact from lower
impressions and FX

year-overyear.

~ Afftate and subscription revenue declined 5% year-over-year, 2 rate
increases only partally ofset net pay television subscriber dectines. 3nd we.
restructured certain internatonal affiate agreements, which resulted in 2
Shift of revenue from our pay television services to our DTC services.

- Licensing and other revenue declined 9% year-over-year driven by the
‘comparison against several signficant domestic lcensing arrangements in
the prioryear.

+ Adjusted OIBDA decreased 1% year-over-year, driven by the decline in affliate:
and subscription revenue and lowes profits from content licensing
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