
This Week On 'THE MO'NIQUE SHOW'...

NEW YORK, Feb 19, 2010 /PRNewswire via COMTEX/ -- The flames ignite when Mo'Nique is fueling the fire! BET's queen of 
late night, Mo'Nique, gears up for another exciting week of laughs and hot musical performances. The Golden Globe winner, 
SAG Award winner, NAACP Image Award nominee and now an Academy Award nominee for her outstanding supporting role in 
the critically acclaimed film Precious: Based on the Novel "Push" by Sapphire, keeps the momentum going and isn't showing 
signs of slowing down. Catch Mo'Nique showcasing her talent and interviewing the hottest stars weeknights at 11:00 p.m. on 
BET.

(Logo: http://www.newscom.com/cgi-bin/prnh/20070716/BETNETWORKSLOGO )  

BET Networks' # 1 late night show, THE MO'NIQUE SHOW keeps the late night party going. From A-list celebrity guests to 
sizzling performances by the hottest musical artists in the game, Mo'Nique delivers viewers a fun-filled hour of entertainment. 
Here's a look at what's ahead on THE MO'NIQUE SHOW.

THIS WEEK ON THE MO'NIQUE SHOW

Monday, February 22

Ruby Dee 

Sonia Sanchez 

Jasmine Guy 

Jackie Joyner Kersee 

Georgia ME 

Tuesday, February 23

Wesley Snipes 

Anton Fuqua 

Fabolous 

Wednesday, February 24

Tony Dorsett 

Anthony Dorsett Jr. 

Omarion 

Thursday, February 25

Teddy Carpenter 

Music: Jus K 

Friday, February 26 (Repeat Episode)

Cornel West 

George Clinton & Parliament Funkadelic 

For more information about THE MO'NIQUE SHOW, please visit www.bet.com . 

http://www.newscom.com/cgi-bin/prnh/20070716/BETNETWORKSLOGO
http://www.bet.com/


*All times ET/PT. 

About BET Networks

BET Networks, a division of Viacom Inc. (NYSE: VIA, VIA.B), is the nation's leading provider of quality entertainment, music, 
news and public affairs television programming for the African-American audience. The primary BET channel reaches more 
than 98 million households and can be seen in the United States, Canada, the Caribbean, the United Kingdom and sub-
Saharan Africa. BET is the dominant African-American consumer brand with a diverse group of business extensions: BET.com, 
a leading Internet destination for Black entertainment, music, culture, and news; CENTRIC, a 24-hour entertainment network 
targeting the 25- to 54-year-old African-American audience; BET Digital Networks - BET Gospel and BET Hip Hop, attractive 
alternatives for cutting-edge entertainment tastes; BET Home Entertainment, a collection of BET-branded offerings for the 
home environment including DVDs and video-on-demand; BET Event Productions, a full-scale event management and 
production company with festivals and live events spanning the globe; BET Mobile, which provides ringtones, games and video 
content for wireless devices; and BET International, which operates BET in the United Kingdom and oversees the extension of 
BET network programming for global distribution. 

SOURCE BET Networks 


